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Consumer Community Marketing Planner
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R arnBEM)/ Overview

Develop, plan and manage fan communities of NBC Universal contents

Manage and operate Owned Media(NBCU web site, YouTube. Facebook. Twitter)
Market Insight/Data Analysis :various research, SNS analysis, and user analyses
Responsible for building the marketing strategy to maximize business opportunities with
media and synergy between package/digital distribution.

Responsible for analysis the marketing data and use for marketing strategy and each

marketing plan.

LML EE/ Key Responsibilities

Increase consumer engagements and sales through community marketing

Develop promotion plans, measure and analyze effectiveness of plans and provide
feedbacks

Support 360 business by the analysis of several media (incl. Owned, Social/Earned/Paid)
by refining the operational process and its quality

Collaborate with digital team for joint marketing plan to maximize synergy between package
and digital distribution

Exploit marketing data (Box office, sales, transaction) and consumer research to make the

marketing strategy and improve each marketing plan.

DHAFIFEELLNER - X+ )L -#2ER/ Skills and Experiences

Experiences in plan and manage user communities

Effective analytic skills, with digital marketing

Effective research and analytic skills, with logical approaches

Effective communication and presentation skills

Effective project management and organization skills

Effective negotiation, influencing and interpersonal skills

Sufficient experiences in managing third parties

Preferably 3-5 years experiences in trade/product marketing, sales, in the content/
entertainment industry

Proficient English language skills

Excel skills



BHICHELSN D%/ Unique attributes of the Job/ Personal Characteristics
e Clear objective setting and planning
e Creativity and innovation
e Team development
e Building trusting relationship

e Verbal and written communication
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