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Company Description

We create world-class content, which we distribute across our portfolio of film,
television, and streaming, and bring to life through our theme parks and consumer
experiences. We own and operate leading entertainment and news brands, including
NBC, NBC News, MSNBC, CNBC, NBC Sports, Telemundo, NBC Local Stations,
Bravo, USA Network, and Peacock, our premium ad-supported streaming service. We
produce and distribute premier filmed entertainment and programming through Universal
Filmed Entertainment Group and Universal Studio Group, and have world-renowned
theme parks and attractions through Universal Destinations & Experiences.
NBCUniversal is a subsidiary of Comcast Corporation.

Comcast NBCUniversal has announced its intent to create a new publicly traded company
('SpinCo') comprised of most of NBCUniversal's cable television networks, including
USA Network, CNBC, MSNBC, Oxygen, E!, SYFY and Golf Channel along with
complementary digital assets Fandango, Rotten Tomatoes, GolfNow, GolfPass, and
SportsEngine. The well-capitalized company will have significant scale as a pure-play set
of assets anchored by leading news, sports and entertainment content. The spin-off is
expected to be completed during 2025.

As a company uniquely positioned to educate, entertain and empower through our

platforms, Comcast NBCUniversal stands for including everyone. Our Diversity, Equity
and Inclusion initiatives, coupled with our Corporate Social Responsibility work, is

informed by our employees, audiences, park guests and the communities in which we
live. We strive to foster a diverse, equitable and inclusive culture where our employees
feel supported, embraced and heard. Together, we'll continue to create and deliver content
that reflects the current and ever-changing face of the world.

Overview

As the License Sales Planning Specialist, support overseeing and analyzing the sales budgets

and contribute to the license sales operations by providing support to the team and business.


https://www.nbcuniversal.com/diversity-equity-inclusion
https://www.nbcuniversal.com/diversity-equity-inclusion
https://www.nbcuniversal.com/csr
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With the guidance from the Director, prepare operating schedule and manuals, manage operational

progress and results, and contribute to quick action plan activities.
F L EEE/ Key Responsibilities

Client Support and Coordination Tasks

* Information sharing and coordination between relevant departments such as the
production committee, production department, publicity department, and clients (mainly
related to promotions and merchandising).

* Supervising client-produced materials and promotional assets, including merchandising-
related items (in collaboration with the Sales Planning team).

* In promotional initiatives, communicating between the publicity department and the
client, checking task progress, and overseeing the overall process.

* Proposing and reviewing client promotional initiatives.

» Managing potential risks and developing improvement plans.

Merchandising-Related Tasks

» Managing and coordinating the progress and deal information for all merchandising-
related tasks.

* Supervising client-produced merchandise (in collaboration with the Sales Planning
team) and ensuring quality control.

* Coordinating the merchandising schedule in collaboration with the production
department and clients.

* Creating promotional plans related to merchandising and providing progress support.

Creation of Proposal Materials
* Gathering information and requests from the production and sales departments to create
proposal materials for the works.

* Coordinating the English translation of the created materials (assuming outsourcing).

Support for Progressing Main Materials
* Collaborating with the operations team to monitor the progress of main production tasks
and assist in collecting the necessary materials.

SKILLS & EXPERIENCE

Technical & Professional:
e Career Level: Experienced
e Basic Qualification: bachelor’s degree in finance or related field required (e.g.,
accounting)
e Minimum of 5 years relevant work experience (in a Consumer Products business
or Global Media &
e Entertainment industry a plus), in a finance function
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Solid accounting background & technical expertise

Qualified accounting and finance skills (i.e., certified accountant, Mastery in
business administrations) are plus

Native/ Fluent language skills in Japanese (ability to facilitate and run
discussions) and Advanced skills in

English (ability to read/write/interpret smoothly, ability to speak in simple
business settings)

Experience with systems such as SAP

Advanced Excel skills (ability to create financial models from PowerPivot and
Data Modeling)

PowerPoint skills, including ability to "tell a story" using PowerPoint

General:

Excellent communication skills, both verbal and written. Applicant should be a
team player and be able to work

with a variety of personalities.

Strong leadership skills and ability to work across multiple divisions.
Takes initiative and lead on projects.

Ability to work independently as well as part of a team in this fast- paced
environment.

Proactive approach to problem solving including analytical and information
system skills.

Ability to multi-task and prioritize work assignments and work well under
pressure

Must be accurate, highly organized with great attention to detail

PERSONAL CHARACTERISTICS

A flexible, innovative, and can-do attitude that thrives in a “start-up” environment
Excited about enabling aggressive growth and a world-class organization

Sense of humor, with a commercial, pragmatic outlook

Interested and passion in entertainment, character and consumer products
businesses

Ability to travel (not must)
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